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Certification to enhance market access

NMMB scheme to promote the development of Malaysian b

rands to meet global quality

standards has positive effect in increasing the visibility of Malaysian brands locally and abroad
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inee §is inception in 2009,
SME Corp said has certi-
fred 102 companies wnder
its MNational Mark of Ma-

Lavstan Brand (INMMB) certification

scheme, exeeeding its target of 100
companies within five vears, The
s feeme was created to assist SMEs
tor market their products globally:

To promote the development of
Malaysian brands to meet global

quality standards, prograrmm part-
ners SME Corp and SIRIM QAS
International Sdn Bhd look into
various aspects, setting this certifica-
ton apart from any other schemes
i thee industry.

Under the audit assessing cribers,
the participating company has tobe
credible in matters such as financial
capability, management commat-

ment, operations and marketing,.
Social responsibility is another ime-
portant element in the qualifying
CTileTia

SME Corp works hand in hand

with SIRIM OQAS International Sdn
Bhd in assessing and verifying sub-
missbons seni i by applicants

For the companies to be short-
listed, they would first need to fulfil
the basic critera st by SIRIMN QAS,
the leading certification, inspection
and testing body in Malaysia. SIRIM

QAS would also come up with ap-

proval of panel mecting as well as
client renewal agreement.

The application process would
take at least a few months from
the submission of the application,
as thene are several steps involved
in the process, which include the
ssuance of the letter of acceptance
as well as two stages of auditing by

SIRIM QAS

Crthier prevequisites for the par-
i i s hwerme pwc lede the
applicant must have in ;15.|-: = AT K
gsting |,|:.-.;i:::. starclands PrOETArmIse
sancth s FSOS0, aond achuewe a mand-
ryverery of 3-Siar ratemge under SME
Corp's SO0ORE rating progranume,
Based on the Erm Pt SUEVEY Com-
descted ',1:.' th Socretarzat of the SME
Brand Development Programime on
the NMME nocipients, the f:l!h.’:l:l'lﬁ‘\-

This is not about
numbers but the
quality of com-
panies particu-
larly with good
brands that we
want to bring to
the international
market.”

— Hafsah

have confirmied the positive effect
in berms of increasing the visibility
of Malaysian brands locally and
abroad

Currently, Malaysia is in the pro-
cess of registering the NMMB as
a trademark in 11 countries, & of
the=e counkries are in Asia, The 11
countries are Netherlandsz, India
China, Konea, Japan, Hong Kong,

Thaskand, Mataysia, Singapore, Aus-

tralia and the United States. Due to
varyving legislaton and registration
processes that meoed fo be followed,
the status of the mark’s registration
tn each country may differ
According o SME {'_'u:'p_ it s
immpcertant for SOMpanes o ko
1is target market well, and simee
thi= ASEAN Economic Comumiuinat ¥

(AELC) will comimenge next year,
they should focus on Singapore,
Thailand, Indonesia, Vietnam and
the Philippines, as they are Malay-
s1a's top fiive export destinations
within ASEAMN

Malaysia's top three export desti-
nations in the European Union (ELT)
and West Asia are the Netherlands,
Germany and the UK

Referring to the number of certi-
fied companies under the scheme,
SME Corporation Malaysia chief
executive officer Datuk Hafsah
Hashim said, * This is not about
numbers but the quality of compa-
nics particularhy with good brands
that wie want to bring to the inber-
national market.”

She added that companies that
have been awarded certification
by SME Corp have increased their
sales from 5% to up to 30% annu-
ally. due to enhanced market acoess
domestically and internationally.

Cne of the recipients of NMMB
that has benefitted from the scheme is
Delta Perdana. [ts managing dinector
Borhanuddin Ramili told MALAY-
51A SME®, “Branding is extremely
important as it is a good leveller for
SMEs created for better competition.™

Speaking on the very stringent
evaluation exercise that they have
to follow inorder to be short listed,
Borhanuddin said, “We understand
the reason behind that. We are a
producer of precision products
which require a lot of technical

Borhanuddin

guidelines.

“Furthermore, if it 15 too easy to
be chosen, everybody can have it
and the winners won't have the
competitive advantage anymore,”
he added.

Delta Perdana is a manufacturer
of water meters and have been ser-
vicing magor clients from Selangor,
Negeri Sembilan and Sabah.

The company claimed that the
certification has provided a good
platform for export and now the
company has marketed its products
to countries like the Philippines
and Vietnam,

For Delta Perdana, it has been a
tradition for the company to organ-
B an annual “gotong-rovong” angd
a blood donation campaign, and
that was one of the plus points for
the company, as the activities fall
ureler social responsibility and they
carry some weight when it comes
to getting the NMMB certification

For the companies receiving the

certification, 50% of the total cost
charged by SIRIM for the audit and
certification process will be borne
by SME Corp

On top of that, certified compa-
nies are also eligible for monetary
imcentives under the Green Lane

Business Accelerator [}T“E'.m“m“_
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ongomg local and international
trade activities by MATRADE
as well as invitation to specific
:mu.'nn:-: Upportunities organised
¥ SME Corp and partners, and
mvecia ¢ OVErage
Al the moment, out of the 87 ac-
credlitation recipients come from the
-.':n-.rmrm'l-.|ri1u.; sa0tor and 15 from
the services sector
in getting more Companies to par-
tcipate in the scheme. n
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